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Exhibit 1: Tourist Attractions in Sarawak

                                            Exhibit 2: Tourist Attractions in Sabah
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The purpose of this study is to investigate the relationship between modernization activities
(new buildings, night spots, shopping malls) and heritage sites and to examine whether this 
has any impact on tourists coming to Melaka.  In other words, the study examines whether 
tourists are attracted to the modernized activities in Melaka or whether they visit Melaka for 
the heritage experience. The study also identifies in-depth the experience of the Melaka city 
as a world attraction for its historical monuments and world heritage preservation, and also its 
transformation into a modern city. The results showed that both activities assisted each other 
in promoting Melaka as a tourism attraction. To an extent, this study also indicated that the 
effect of modernization does not negatively impact on the tourist experience of Melaka as a 
historical city.  The study concludes that modernization can bring benefits to tourism and 
works well with the branding of Melaka as a historical tourism attraction. 
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Introduction

Melaka has been regarded as a World Heritage City by the World Organization of Heritage 
UNESCO in 2008.  This is due to the fact that there is more than one heritage site found in 
Melaka; for instance, Dutch heritage in Melaka is evident from the Stadhuys monument (an 
iconic Red Building) and St Francis Church (with Gothic design) which are more than 200 
years old, situated in the heart of Melaka town. Portuguese people still exist in Melaka and 
live in a special settlement.  Apart from that, the Baba and Nyonya heritage and customs are 
well-preserved and practised at the present day.  Tourists from all over the world visit Melaka 
to experience the unique blend of local and foreign heritage. Through experience and 
personal observation for almost 15 years, the author noted that the aesthetic value of heritage 
in Melaka has slowly been overshadowed by new upcoming buildings, such as shopping 
malls, commercial buildings (offices, shoplots, etc.), and land reclamation to support the said 
development. 

The problem arose when Melaka, like any other developing city, commenced meeting 
the 9th Malaysia Plan objectives by developing more modern buildings and shopping arcades, 
concentrated mainly in the heart of the Melaka town. These developments have caused both 
local and foreign tourists to flock the areas, which in turn cause traffic congestion, especially 
where car park facilities are lacking. Local residents avoid visiting the places where facilities 
and services are not sufficient to accommodate the high numbers of visitors. In addition to 
this issue, the reclamation of land for the purpose of supporting “vas of” development (new 
buildings for commercial purposes such as business office and shopping malls) had ruined 
the strategic location of A-Famosa, an iconic heritage monument, which was previously at 
the sea front. As a major contributor to economic growth, heritage tourism is also commonly 
used to build patriotism at the domestic level and spread propaganda to international visitors. 
Heritage places are often shown as an effort to highlight the virtues of particular political 
ideologies. For instance, in state-socialist countries, tours typically involve visits to shrines 
and monuments dedicated to great communist leaders and patriots; they also include visits to 
schools, community centres, factories and specially designed villages where the residents are 
actors living an idealized lifestyle.

The focus of this study is to comprehend the modernization of Melaka from the
perception of the local people and to investigate the said perception in defining 
modernization. The study also attempted to understand the impact of modernization in 
historical Melaka on heritage tourism, and the factors contributing to the changes and 
modernization of Melaka. The perception of tourists’ satisfaction in experiencing heritage 
tourism in Melaka was investigated and their opinion was polled on the general issues of the 
modernization of Melaka. 

Literature review

Heritage conservation and preservation is a high priority in western societies due to the fear 
of over-industrialization, rapid modernization, national pride and collective nostalgia 
education and scientific research, economics, aesthetic and artistic value; heritage has a 
utilitarian value (Boyd, 2002; Timothy & Boyd, 2003). It was found that no significant 
research has been done to study the impact of modernization on heritage tourism. Most 
research mentioned modernization such as shopping and heritage tourism with the exception 
of Marsh (1991) and Timothy (2005). Literature also revealed that satisfaction is related to 
how the people perceive values; pre-expectation and post-expectation values also determine 
tourist satisfaction.
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Ogabah Agba A.M. et. al. (2010) noted that the development of the tourism industry 
in a Nigerian location had been one sided and favoured the incursion of foreign culture. The 
authors recommended a deliberate stand by the government in promoting native culture 
through cultural heritage. This was the first empirical work to evaluate the effect of the 
tourism industry on native culture. 

Al-Rimmawi (2003) studied the status of tourism in the parks near to the city in 
Palestine during the period of political transition. Socio-economic, behavioural and spatial
variables of visitors were examined and compared. His research indicated that tourism will be 
a major economic sector in Palestine; however, a problem faced was a lack of facilities. 
Better and effective spatial management of attractive tourism sites were needed. The study 
also indicated that the barriers set up by Israel had managerial and policy implications in 
terms of preparations for growth and tourism promotion. 

Shopping Activities and Heritage Tourism

There is a mounting interest in the crossover between heritage and other sectors of the 
tourism industry. One of the most notable is the relationship between heritage and shopping. 
Thus far, work on this subject suggests that shopping and heritage makes good partners and 
complement each other well (Marsh, 1991; Timothy & Boyd, 2006). Likewise, heritage 
settings are becoming important shopping destinations. Jansen-Verbeke (1996) noted that 
shopping and heritage create high symbiotic tourism ambience in the historic cities of Europe 
and North America where historical buildings, streetscapes and homes combine with leisure 
retail opportunities to create a pleasant atmosphere for tourists. Villages that have tourist 
appeal, based on their cultural and natural heritage amenities, often developed into significant 
shopping destinations, labelled by Getz (1993) as ‘tourist shopping villages’ - one example is 
a fishing village in Holland. Renewal of historic urban areas can always be enhanced by 
shopping activities. Many examples abound where shopping became a catalyst for the 
redevelopment of inner cities and waterfronts (Ashworth, 2003; Ashworth & Tunbridge, 
2000).

Preservation of Heritage

Conservation and preservation face many challenges, and the human impact on historical 
resources is significant. Wear and tear is the major problem at most tourist sites which are 
visited by large tourist numbers during peak seasons. Graffiti, litter and pollution are cited as 
the major problems. The most pervasive challenge facing conservationists and conservation 
legislation is souvenir hunting, particularly in the case of mass pillaging of heritage locations 
and the subsequent black market dealing in antiquities (Timothy & Boyd, 2006). Scarce 
funds are another important problem that results in a lack of protection, interpretation and 
adequate visitor management. These problems are common throughout the world, but 
particularly so in developing regions where public funds are scarce to begin with. 
Modernization also tends to push historic properties to the periphery. Often there is a great 
deal support for rapid urban development than for preserving cultural and historical integrity. 
Some local authorities tended to be more concerned in making more profit out of 
modernization activities such as building shophouses or shopping arcades to boost the 
economic income, which in turn has direct tangible and intangible impacts on the nearby 
historical monument. For instance, a tangible effect would be a heavy construction job beside 
the historical monument causing cracks to the monument surface, and an intangible effect 
would be the ruining of a historical site (in terms of tourist experience) due to people and 
noise  congestion.



TEAM Journal of Hospitality and Tourism, Vol.7, Issue 1, December 2010

49

Heritage tourism

Poria et. al. (2000) performed an extensive investigation on the constraints and imperatives of 
long-term management of heritage attractions. His study applied Yale’s (1991) definition for 
heritage tourism, which is “centred on what we have inherited, which can mean anything 
from historic buildings, to art works, to beautiful scenery”. Adopting such an approach 
presents problems, however, as it can lead to some confusion when dealing with heritage and 
historic tourism in general and their management in particular. Poria et. al. (2000) are not 
alone in assuming heritage tourism as a subgroup of tourism based on the historic attributes 
of a site or attraction; indeed the view is common in literature. This commentary argues that 
heritage tourism is a phenomenon based on tourists’ motivations and perceptions rather than
specific site attributes. This alternative definition is based on individual motivation for a 
given visit which is more useful for understanding heritage tourism and the management of 
heritage and historic places. This aims to help clarify the nature of the heritage tourism 
phenomenon which, at its core, is not about the heritage attributes of a specific site, but rather 
the motivation to visit it, both in relation to that site’s attributes and the tourists’ perception of 
their own heritage.

Tourist experience quality at a historical site

Quality of experience can be conceptualized as the tourists’ affective responses to their 
desired social–psychological benefits, specific service transaction, and contact with people 
who contribute to the actual experience (Chan & Baum, 2007). Otto and Ritchie (1996) 
developed an experience quality scale with four factors which are hedonics, peace of mind, 
involvement, and recognition. All of the factors using consumer survey data were obtained 
from three tourism service sectors including hotels, airlines, and tours and attractions. 
Involvement refers to the desire to have choice and control in the service offering, and the 
demand to be educated, informed and imbued with a sense of mutual cooperation. Holbrook 
(1999) proposes a typology of value based on three dimensions: self-oriented vs. other-
oriented, active vs. reactive, and extrinsic vs. intrinsic. Recent research suggest that perceived 
value can be a better predictor of repurchase intention than either satisfaction or quality 
(Cronin et al., 2000) Perceived value is an important antecedent to satisfaction and 
behavioural intentions (Cronin et al., 2000; Dodds, Monroe & Grewal, 1991; McDougall & 
Levesque, 2000).

Research methodology

This study used a qualitative approach.  Interviews were conducted, triangulated with 
supporting documentation such as statistical data of incoming visitors to Melaka and 
landscape panorama.
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In –depth interviews   

An interview is the instrument most used for data collection in qualitative research; a 
qualitative interview is an interaction between the researcher and the interviewees through 
conversation, where they get to know each other and understand each other’s experiences, 
feelings, expectations, and the world they living in (Kvale, 1996).  Interviews constitute a 
major part of the data collected for this research. The interviews conducted in this study were 
designed as semi-structured interviews, where the interviewer asked predefined questions and 
also tried to leave more freedom and space for the interviewees to share and express their 
views. The lived experience and insights of the interviewees are released through the 
interview, and the interviewer tries to gain access to the world of the subject and his/her 
perspective (Kvale, 1996; Rubin & Rubin, 1995). In this research, the participants have 
varied experiences and knowledge on tourism and town development, and detailed depictions 
of their experiences. Semi-structured interviews rather than structured were applied with the 
purpose to gain more thoughts and ideas from the respondents.  The researcher interviewed 
six respondents/participants and found that the facial expressions with tone of voice varied 
according to the importance of the information being stressed on. The validity of the semi-
structured interview is useable and valid as a pilot test was done by using the same set of 
questions on participants assembled from the tourism sector. In-depth interviews were 
personally conducted by the researcher in order to obtain primary data and nonverbal 
feedback like gestures and facial expression, which is important in qualitative research. 

Table 1: Participant Selection

Participant Why Technique
Local residents aged 25 and 
above

Wide experience, near to the 
research  spot, valid data

Semi structured interview

Melaka Town Scenery  Owned experience observation Qualitative observation, observation 
time from 9am-5pm, 1 day observation

Melaka Tourism Department Statistical information and 
photographic evidence

Face-to-face semi structured interview

Department of Town 
Development

Statistical information and 
photographic evidence

Semi structured interview

Non-Participative Observation

Non-participative observation was conducted from 12 April to 1 June 2009 in Melaka Town 
at the heritage tourism locations under modernization (Gay & Airasian, 2003). Digital 
pictures were snapped at the tourism heritage locations from Dataran Pahlawan (situated at 
the exact centre of Melaka town) to Menara Taming Sari (the hotspot for photo capture and 
bird’s eye view of Melaka town). 

Secondary data

Secondary data was also obtained and collected from the Melaka Town Planning Department 
and Melaka State Tourism Centre, which is then triangulated with the answers obtained from 
the interviews. 
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Analysis method 

Collected data was identified using themes created by the researcher. The data collected 
showed saturated data whereby the participants’ information came to the same conclusion 
(Silverman, 1993). A second analysis was performed by applying the triangulation method; 
the researcher combined the outcomes of the interviews and compared them to the statistical 
data obtained from Melaka Tourism and Town Planning Department on tourist satisfaction. 
An increasing number of tourists implied that there was a link between modernization 
activities and heritage tourism.

Table 2: Participants’ Profiles

Number of 
Participant

Marital 
Status

Race Age Profession Sex Education 
Background

1 Married Chinese 36 Politician Male Bachelor Degree
2 Married Chinese 57 Politician Male Higher School 

Certificate Education
3 Married Malay 63 Trishaw 

Puller
Male Secondary School

4 Married Malay 60 Head of 
Village

Male Lower Certificate of 
Education

5 Married Malay 42 Hotel 
Executive

Male Bachelor Degree

6 Married Malay - Hotel Top 
Management

Male Bachelor Degree
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Table 3: Thematic Analysis

Question Emerging Themes Analysis

A. Modernization and Heritage Tourism

1 Infrastructure Development 

Development on social standard

Feedback from 5 participants referred to the 
infrastructure development such as shopping 
malls, business premises and other public 
facilities. Participant 3 mentioned social 
development and lifestyle.

2 Historical Building 

Cultural

All participants defined heritage tourism as 
visiting old monuments and historical sites, 
whereas culture can refer to traditional food 
and customs of ethnic races, such as the 3 
major races and the minority races.

3 Small Town Not well developed, still focused on tourism 
sector, small numbers of business transactions.

4 New experience

Satisfied when expectations are met 

Cheap Goods

Tourists were satisfied with their visit because 
of expectations met, old monuments were 
maintained, good services were received, 
cheap prices were charged for quality goods. 
Also experienced quality & distinctive cuisine.

B. Impact of Modernization Towards Heritage Tourism

1 Late 1997 due to new leadership Under the current chief minister Datuk Seri Ali 
Rustam

2 Industrial

Tourism

The participants agreed that modernization 
should focus on the industrial areas and 
tourism around the city.

3 3-5 sites All participants mentioned Eye of Malaysia, 
Menara Taming Sari, Dataran Pahlawan, River 
Cruise, Marina.

4 Positive Impact 

Negative Impact

Five participants thought that the increasing 
number of incoming tourists to Melaka is an 
impact of tourism and felt that they had a 
positive experience of heritage tourism. Some 
participants thought that the changing Melaka 
landscape has sentimental value to the local 
people. They feel that Melaka has changed a 
lot from the original Melaka that they knew 
and this is perceived to be negative.

5 Positive impact towards the volume of 
incoming tourists

Increase in volume of incoming tourists.
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C. Investigate Satisfaction and Opinion on Melaka

1 Tourism purposes

Economic purposes

Government vision

The modernization of Melaka has been 
catalyzed by the tourism industry where 
economic factors  are the main concern. This is 
also supported by the Government’s vision.

2 Historical site visit

Leisure

All participants agreed that tourists visited 
Melaka to visit the historical sites and 
experience the various types of leisure 
activities such as shopping, scenery 
photographing etc.

3 Historical site visit

Leisure

Visit historical monuments. 

Eating, shopping.

4 Modernization helps to promote 
heritage tourism

Modernization promotes tourism by providing 
services that relate to the core tourism 
activities.

5 Satisfaction on modernization activities All participants were satisfied with the 
modernization activities in Melaka and they 
would like to have more outside the city.

6 Follow the guidelines given by 
UNESCO

Federal Government special funding

Modernization is undertaken by following the 
guidelines of UNESCO, while the preservation 
of heritage is supported with the aid of Federal 
Government’s special funding.

7 Melaka has become famous as an 
economic and business centre, tourism 
attraction

The participants envisioned that Melaka will 
be an economic and business centre and 
famous for tourism attractions in the next 20 
years. It is assumed that the Melaka will 
diversify its industries as sole dependency on 
tourism can be catastrophic after the maturity 
of the said industry.

Analysis

The findings are consistent as all responses showed strong agreement on the issues discussed. 
The modernization theme of infrastructure development emerged from the analysis, and 
heritage tourism was consistently regarded as visiting old sites with its local culture. All 
respondents indicated that modernization impacts were positive. The results also revealed that 
there was a positive indication in tourist satisfaction.

Discussion

The study attempted to compare all the findings with the literature review as most of the 
referred studies were done in Western regions. Therefore, there is a possibility that the 
current would produce different findings due to the culture and background of the 
participants polled.
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Modernization and heritage tourism

The study found that the perception of modernization is more on physical development and 
infrastructure; social development is mentioned the least. As mentioned by Wakeman (1997), 
some Chinese scholars regarded modernization as socioeconomic transformation from 
agriculture to industrial. This can be related to the answer in the study that Melaka’s 
infrastructure development refers to the transformation of Melaka from a small town to a city 
by upgrading the facilities as required by locals and tourists. 

Heritage tourism can be defined as visiting old monuments and experiencing culture 
through consuming the food and living amongst the local people.  Heritage tourism may also 
be centred on the perception of the local people pertaining to inherited items such as historic 
buildings to art works to beautiful scenery (Yale, 1991). Adopting such an approach may lead 
to confusion when dealing with heritage and historic tourism in general.  The heritage 
tourism described by the study participants are supported by the work done by Poria et. al. 
(2000). 

It was noted that participants’ backgrounds (most aged 45 and above) contributed to 
their perception of modernization as infrastructure development.  In other words, they viewed 
modernization as developing new buildings – this was similar to the response given by local 
Melaka respondents which said that Melaka used to be a small town, but now transformed to 
a city. It was noted that some of the participants have political links with the government, and 
it was revealed that the local government’s main concern is on developing and modernizing 
Melaka by building more facilities, for the sake and benefit of tourists and  local people.

Impact of modernization towards heritage tourism

The study revealed that modernization had a positive impact on heritage tourism. One 
respondent mentioned that the modernization of Melaka has blended well with its heritage 
(he referred it as a “fusion”) and that this benefits both heritage and modern tourism. This 
view is strongly represented by other respondents as well. For example, shopping malls 
around a historical monument integrate well by promoting each other.  Also, the selling of 
handicraft products is also part of the heritage tourism attractions. Other modern tourism 
activities in Melaka like the river cruises also assisted to promote the Melaka city from a 
different perspective. The Taming Sari Tower is a modern attraction that supports heritage 
tourism by allowing tourists to see the heritage site/s from a higher and clearer view. These 
findings are consistent with the previous work done by Marsh (1991). 

A major finding is that there is a high indication that the community is satisfied with 
the impact of modernization of Melaka as a city and a heritage tourism site. This could be due 
partly to the fact that some of the participants were politicians; therefore their view on 
modernization is purely from the developmental perspective. The government’s main concern 
is to maximize resources to generate higher profits for the state, and to this end, the local 
government is pursuing modernization, especially in the tourism sector. The local 
government believes that the tourism sector in Melaka could become a core competency after 
the city received UNESCO recognition as a World Heritage Site. Hence, it is expected that 
the popularity of the tourism sector will have a spillover effect to other sectors.   
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Satisfaction of modernization impact on Melaka

The study also revealed that the modernization factor of Melaka could be classified into three 
major themes. The first theme is modernization for tourism where the local government 
strives to modernize the city and its facilities to attract more tourists. By creating new 
attractions, the city may attract new tourists, retain returning tourists and lengthen tourists’ 
stay periods. This strategy aims to generate profits for Melaka and is consistent with the 
social theory by Wegner (2000) whereby modernization is seen as a process and an offensive. 
The former view is commonly projected by politicians and the media, suggesting that 
development, with the available of new data technology or in the presence of dated laws, 
could make modernization necessary or preferable.

Based on the responses, tourist satisfaction derived during pre-expectation are the 
same with that of post-expectation. Experienced quality can be conceptualized as tourists’ 
affective responses to their desired social–psychological benefits. Past studies have suggested 
that perceptions of service quality and value affect satisfaction, and it can be concluded that 
the services and the experience gained by the tourists are positive; they perceived that the 
services given by the local tourist agents were good and they experienced value from the 
knowledge gained when visiting the historical sites in Melaka. Tourists need to experience a 
positive shopping experience where they can get goods at reasonable prices.  In other words, 
perceived value can be derived from the quality of the services received. Hence, Melaka’s 
local government is proceeding with the development of infrastructure and facilities such as 
hotels, tourism attractions and public transportation, to give a variety of choices to the tourists 
and to ensure that they do not encounter service difficulties, which affects their perception of 
their quality experience during their vacation. The study also indicated that the local 
community are satisfied with the modernization because of the perceived positive 
impacts/benefits to the local economy.

Conclusion

Modernization in Melaka led to positive outcomes to the community, its tourists, and the 
local heritage sites and tourism attractions. The tourism sectors are enabled to boom as 
modernization integrates the different sectors and industry into one effective economic 
model. Although modernization is rapidly progressing, local government has to advocate, 
monitor and control with sufficient supervision to ensure the balance of modernization and 
heritage conservation. Modernization can be seen as the economic catalyst for different 
sectors in Melaka. Infrastructure and facilities development are continuously designed and 
planned to support the tourism industry in Melaka. The Taming Sari Tower and the famous 
river cruise rides are several of the many ways Melaka attempts to attract tourists to visit and 
to experience the heritage site from different perspectives.  In conclusion, modernization is an 
effective way to shift the economic focus from tourism to other sectors and to reduce the risk 
of dependency on one particular sector. 
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