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 Introduction

“Cultural and Tourism Innovation: Integration and Digital Transition” is a timely topic that crosses cultural, 
environmental, political, economic, social, and technological elements of contemporary societies and can be 
considered a key driver for many national and regional economies. Tourism innovation has become an important 
public policy and governance, research and technology, and most importantly, became the focal point of the 
twenty-first-century tourism discussion. The tourism industry’s hybrid industrial environment appears to be 
fertile ground for studies of inter-and intra-sectoral interdependencies that can lead to innovation. It provides 
opportunities to investigate local, regional, and international perspectives and practices to comprehend tourism 
innovation among stakeholders better. This book of proceedings incorporates the contributions of the presenters 
who attended the 2019 International IACuDiT Conference. There are four distinct parts, namely i) cultural 
tourism; ii) digital innovation; iii) destinations; iv) business performance.

For the first part, Cultural Tourism, there are ten chapters presented that reflect the new challenges and 
opportunities for marketing cultural destinations, heritage, and related products. The chapter explores the 
academic debates on authenticity and technology, which intersect three fields: tourism studies, heritage studies, 
and information and communication technology, that have become emerging topics in cultural tourism. In one 
of the topics, the authors suggested that a rich tangible and intangible cultural heritage offers enormous potential 
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as a critical driver for local tourism development. However, in most cases, local people and visitors are unaware 
of or appreciative of this heritage. It may be due to a lack of adequate digital initiatives better to understand the 
history, features, and location. Another author discusses China’s cultural tourism policies that combine cultural 
tourism, design, digital technology, and cultural innovation. In China, the digital revolution has taken place in 
the country, with augmented reality, virtual reality, and 3D digitalization already being used in cultural heritage 
conservation and tourism. The authors also go through a multifaceted approach to data processing and storage 
and archival management, which leads to shareable and reproducible digital forms.

Next, there are 15 chapters in the second section that looks into information and communication technologies 
(ICTs) in tourism innovation. One of the chapters focused on the evolution of the hospitality offered in Essaouira 
over the last ten years using data from Booking.com and Airbnb’s online platforms. The study examined the 
hospitality management techniques used by both online platforms and concluded that collaborative and sharing 
aggregators were the most important. Another chapter examines the role of social networking applications 
in the tourism industry, focusing on social networking tools. The authors highlighted the development of the 
tourism industry and social networking by emphasizing the implications for Greece. In the chapter “Enhancing 
the Usability of European Digital Cultural Library Using Web Architectures and Deep Learning,” the author 
reviewed the challenges in Application Programming Interfaces (API), looking at both end-users and content 
providers. From the reviews, the author suggested automated and intelligent techniques allow better interpretation 
and classification of digital cultural artifacts and the refinement/ranking of search results.

The third section focuses on destinations, with 15 chapters providing helpful insight into policy decisions 
affecting tourism destinations. In the chapter “Investigating the Key Factors Influencing the International 
Tourists’ Decision-Making on Choosing a Destination,” the author explores the classical theories of push and pull 
factors and their impact on tourists’ decision making by mapping the destinations and individual, organizational 
characteristics of the trip. The next chapter looked at how vital Camilo Castelo Branco’s work was in promoting 
literary tourism in Porto. Literary tourism has gained little attention in tourism studies, making this study attractive. 
The authors concluded that associating literary tourism with national and international brands is crucial for 
destinations. In the chapter “Shopping Tourism: Comparative Analysis of the Cities of Oporto and Lisbon as 
Shopping Destinations,” the author measures the factors that influence spending and behavioral intention in the 
context of destination. The availability and reputation of the goods in the destination were less critical than the 
tax-free scheme in promoting shopping destinations.

The editor chose business performance as the theme for the final part. The book is divided into ten chapters, 
each of which focuses on recent developments in methodologies, tools, and approaches for coping with tourism 
and hospitality industry issues. In the first chapter, “How Do New Ventures Operating in Tourism Industry Relate 
to Their Financial Goals?” the author examined the importance of entrepreneurial lifestyle expectations to financial 
and business growth in the early stage of the tourism venture. The author looked at the Entrepreneurship Database 
Software and tried to address some questions about the key financial objectives of entrepreneurs, average profit 
margins deemed acceptable by new entrepreneurs, and whether tourism companies are exceptional in relation 
to other industries. The principle of analyzing the determinants of the work time system in the organization is 
presented in the chapter “Optimization of the Working Time System in the Company.” Work time analysis is also 
a little-known aspect of economic analysis. The fundamental research issue is identifying the organizational gap, 
which can be described as the difference between the company’s working method and the employed working 
time system, and suggest ways to close the gap.

In a nutshell, this book can cover a broad range of topics in the fields of conventional, contemporary, and 
emerging technology, making it ideal for updating tourism information. The numerous research settings, which 
cover almost every part of the world, will provide a more detailed understanding of the global tourism situation.




