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Abstract: University-industry collaboration (UIC) in the tourism sector drives the development and implementation of new 
products and services that cater to tourists’ changing needs and preferences. By working together, universities and industry 
partners can conduct research and analysis to identify emerging trends and demands in the tourism market. This information 
can be used to design and develop innovative tourism experiences, such as sustainable tourism initiatives, eco-friendly 
accommodations, or cultural heritage preservation projects. This paper aims to gain a comprehensive understanding of the 
advantages stemming from partnerships between Malaysian universities and industries within the tourism sector. These 
collaborations are geared toward bolstering the overall competitiveness and sustainability of Malaysia’s tourism industry. 
The research within this study will delve into the economic benefits that result from the cooperative efforts of universities 
and industry stakeholders. These economic gains will serve as a basis for recommendations, outlining the necessary 
actions required for universities and industries to engage in and further enhance their collaborative endeavors. Thus, they 
can contribute significantly to the growth and sustainability of Malaysia’s economy, particularly within the tourism sector.
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Introduction

The collaborations between universities and industry facilitate innovation, exchange knowledge, and cultivate 
reciprocal advantages for both institutions. The exchange of knowledge between academics and industry 
is extensively examined in many studies. However, the existing research on this topic is characterized by 
fragmentation and a lack of an integrated perspective. The synergy resulting from the collaboration between 
universities and industry leverages the respective strengths and specialized knowledge of academia and industry, 
facilitating the development of novel products, technologies, and processes. By engaging in collaborative 
efforts, universities have the potential to introduce novel ideas, methodologies, and resolutions. At the same 
time, industry partners can provide valuable insights into practical considerations such as materials, expenses, 
profitability, and viability. University-industry collaboration is a pervasive phenomenon observed across various 
sectors, encompassing the tourism industry. The phenomenon described holds particular importance in tourism, 
as innovating and adapting is crucial for maintaining competitiveness in a rapidly shifting market (Yakovenko 
& Strachkova, 2019).

After the COVID-19 pandemic, Malaysia had a resurgence in visitor numbers, reaching almost 3 million 
visitors to Malaysia. However, this figure still needs to be improved as it accounts for only 12 percent of the 
total arrivals recorded in 2019. According to the Ministry of Tourism, 2023 has commenced positively, with the
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turism sector setting its sights on achieving 16 million arrivals due to extensive promotional endeavors. In pursuing 
promotional tourism to Malaysia, the tourism sector is endeavoring to emerge as a prominent contributor to the 
country’s overall economic growth. Based on data provided by the Department of Statistics Malaysia (DOSM), 
the trend of tourism industry performance observed that domestic tourism in Malaysia exhibited a notable growth 
of 20 percent during the second quarter of 2023 (Q2 2023) in comparison to the same period of the preceding 
year, attracting a total of 54.5 million visitors. When examining the data from the first and second quarters 
of 2023, it is evident that there was a notable rise of 12.2 percent in domestic visitors. The data suggests that 
Malaysia experienced sustained growth in its domestic tourist sector in 2022. The number of domestic tourist 
arrivals experienced a significant growth of 160.1 percent compared to the previous year and now is reaching 
171.6 million visitors. This figure represents a substantial increase from the previous year’s count of 66.0 million 
visitors. Therefore, in light of this statistical data, the tourist sector must persistently enhance and sustain its 
performance in the forthcoming years. The tourist industry has implemented proactive measures to enhance its 
resilience in response to fluctuating visitor demand and changing circumstances.  

An effort that warrants consideration within the tourism industry is promoting collaboration between 
universities and industry stakeholders. The tourism industry stands to gain valuable insights and research 
findings generated by academic institutions, which can contribute to future research and development in the 
tourism industry. Additionally, the capacity to meet the unique requirements and issues of the tourism industry 
is considered one of the benefits of university-industry collaboration (Garnweidner-Holme, L., Lieberg, H S., 
Irgens-Jensen, H., & Telle-Hansen, V H., 2021). According to Klufova and Ulista (2018), universities possess 
the necessary resources and expertise to offer novel resolutions to challenges faced by the tourist sector. These 
challenges encompass sustainable tourism practices, destination marketing tactics, and technological breakthroughs 
in hospitality. By the Twelfth Malaysia Plan, spanning from 2021 to 2025, the Malaysian government has 
expressed its dedication to fostering the development of prospective individuals by augmenting the caliber of 
education. One of the tactics to execute is fostering engagement between Higher Education Institutions (HEIs) 
and industries to enhance industrial collaboration and secure funding and investment.

Furthermore, Malaysia prioritizes research and development (R&D) efforts to meet the demands of many 
industries, particularly in emerging technologies such as psycho-technology, robotics, and artificial intelligence. 
In order to execute these strategies, the utilization of human resources is necessary, and universities provide a 
reservoir of students and experts who can engage in collaborative efforts with the business. The university can 
generate human capital by facilitating student engagement in internship programs and the deployment of expertise 
in critical industry sectors. The approach aligns with the Malaysia Education Blue Print 2015 to 2025, empowering 
the latter to assume a leading role in curriculum design and implementation, encompassing apprenticeships, 
experiential learning, practical simulations, and targeted staff training initiatives. Malaysia possesses a favorable 
position to leverage academic-industry strategic alliances by effectively utilizing collaborative efforts between 
universities and industries, resulting in valuable outcomes. Hence, the primary objective of this research article 
is to comprehensively examine the economic advantages derived from collaborative efforts between universities 
and industries within the tourism sector. 

University-Industry Collaboration in Economic Benefits

For the university, the collaboration will benefit it in terms of a source of revenue. The sources of revenue refer 
to generating income for the university. The university-industry collaboration in the tourism sector is expected 
to increase the revenue streams for universities (Songling, Y., Ishtiaq, M., & Bui, X., 2019). Through research 
partnerships and knowledge transfer, universities can attract industry funding and sponsorships, thereby 
diversifying their sources of income and potentially securing long-term financial stability (Abuselidze, 2022). 
With generating income, the university can then be used to enhance academic programs further, invest in state-
of-the-art facilities, and support research initiatives.
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Moreover, university-industry collaboration in the tourism sector can foster job creation and workforce 
development (Palaniappan, 2021). By working hand-in-hand with industry professionals in tourism, universities 
can shape their curriculum and training programs to better align with the needs of the tourism industry. This 
ensures that graduates possess job placement in the tourism industry and give better services to visitors  (Sobri, 
Ngelambong, Fadzil, Ariffin, & Anuar, 2022).

Meanwhile, for the industry, the collaboration allows for the exchange of new knowledge, technologies, and 
practices between academia and industry, leading to the development of new products, services, and processes 
(El-Ferik & Al-Naser, 2021). By combining universities’ theoretical expertise with the industry’s practical insights, 
the collaboration can result in more effective and impactful solutions (Awasthy, Flint, Sankarnarayana, & Jones, 
2022). Furthermore, industry-university collaboration can help the tourism industry address the gap between 
academic research and real-world implementation. Often, university research may not be readily applicable or 
feasible in an industrial setting. Through collaboration, industry partners can provide valuable feedback and 
insights on the practicality and viability of academic research (Sjoo & Hellstrom, 2019). The collaboration 
bridging the gap between academia and industry ensures that the research conducted by universities is relevant 
and applicable in real-world scenarios.

Moreover, university-industry collaboration catalyzes innovation (Giones, 2019). The collaboration 
promotes a culture of innovation and entrepreneurship. By working together, universities and industry can foster 
an environment where ideas are shared, risks are taken, and new ventures are created (Chi, Fang, & Liu, 2023). 
This collaboration can lead to the development of start-up and spin-off businesses that contribute to economic 
growth and job creation. In the case of the tourism sector, university-industry collaboration can lead to the creation 
of innovative tourist experiences (Prentice, 2020). By combining the academic expertise of universities with the 
practical knowledge and experience of industry professionals, new and unique tourism offerings can be developed. 
These offerings could range from immersive cultural experiences to sustainable tourism practices that prioritize 
preserving natural resources (Sjoo & Hellstrom, 2019). Through university-industry collaboration, academic 
researchers can gain valuable insights into the needs and preferences of tourists, while industry professionals can 
benefit from universities’ expertise and research findings. Furthermore, university-industry collaboration can also 
play a crucial role in addressing specific challenges the tourism industry faces. For example, the growth of online 
travel platforms has transformed how people book and experience travel. By collaborating with universities, 
industry partners can stay abreast of the latest trends and technologies in the field of tourism, enabling them to 
adapt and innovate in response to change. 

Conclusion 

In conclusion, the collaboration between academia and industry generates many advantages for both entities, 
particularly regarding economic benefits. The partnership between academic institutions and commercial 
enterprises catalyzes driving economic growth. The facilitation of knowledge and technology exchange between 
academics and industry enables the development of novel products, services, and solutions within the tourism 
industry. Prior studies have established that this collaborative effort yields enhanced productivity, creativity, 
and economic advantages for both entities. Integration of viewpoints and specialized knowledge is a prominent 
advantage of collaborative efforts between universities and industries. Universities can provide novel ideas, 
methodologies, and resolutions, while industries offer practical considerations, viability, and market expertise. 
This collaborative effort offers a conducive setting for co-design, wherein the amalgamation of study and practice 
mutually benefits both parties involved. The university and industry are encouraged to proactively pursue 
partnership opportunities and strategically enhance their future collaborative efforts. In order to optimize the 
advantages derived from collaboration between universities and industries, both entities must develop a robust 
framework of trust and cooperation. However, meeting mutual expectations and communicating effectively are 
crucial for strengthening the university and industry collaboration.
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